
 
 

viii 

 

DAFTAR ISI 

BAGIAN AWAL 

SKRIPSI ............................................................................................................... i 

SKRIPSI .............................................................................................................. ii 

PERSETUJUAN PEMBIMBING………………………………………………...iii 

HALAMAN PENGESAHAN…………………………………………………….iv 

ABSTRAK .......................................................................................................... v 

KATA PENGANTAR ........................................................................................ vi 

DAFTAR ISI .................................................................................................... viii 

DAFTAR TABEL .............................................................................................. xi 

DAFTAR GAMBAR ......................................................................................... xii 

DAFTAR LAMPIRAN ..................................................................................... xiii 

BAGIAN INTI 

BAB I PENDAHULUAN .................................................................................... 1 

A. Konteks Penelitian ............................................................................... 1 

B. Fokus Penelitian................................................................................... 8 

C. Tujuan Penelitian ................................................................................. 8 

D. Kegunaan Penelitian ............................................................................ 9 

E. Definisi Istilah ................................................................................... 10 

F. Kajian Penelitian Terdahulu ............................................................... 12 

BAB II KAJIAN PUSTAKA ............................................................................. 17 

A. Strategi Marketing ............................................................................. 17 

1. Pengertian Strategi Marketing ....................................................... 17 

2. Konsep-konsep Marketing ............................................................. 25 

3. Ruang Lingkup Marketing ............................................................. 28 



 
 

ix 
 

4. Lingkungan Marketing .................................................................. 31 

B. Tinjauan Tentang Koperasi Jasa Keuangan Syariah (KJKS) ............... 32 

1. Pengertian Koperasi ...................................................................... 32 

2. Tujuan Koperasi ............................................................................ 35 

3. Nilai-nilai Koperasi Syariah .......................................................... 36 

4. Fungsi dan Peran Koperasi Syariah................................................ 37 

C. Produk Tabungan ............................................................................... 38 

1. Pengertian Produk ......................................................................... 38 

2. Pengertian Tabungan ..................................................................... 39 

3. Sarana Penarikan ........................................................................... 40 

BAB III METODE PENELITIAN ..................................................................... 42 

A. Pendekatan dan Jenis Penelitian..................................................... 42 

B. Kehadiran Penelitian ..................................................................... 43 

C. Lokasi Penelitian ........................................................................... 44 

D. Sumber Data .................................................................................. 44 

E. Prosedur Pengumpulan Data .......................................................... 46 

F. Analisis Data ................................................................................. 49 

G. Pengecekan Keabsahan Data ......................................................... 52 

H. Tahap-tahap Penelitian .................................................................. 54 

BAB IV PAPARAN DATA, TEMUAN PENELITIAN, PEMBAHASAN ......... 56 

A. PAPARAN DATA ............................................................................. 56 

B. TEMUAN PENELITIAN .................................................................. 84 

C. PEMBAHASAN ................................................................................ 87 

BAB V PENUTUP .......................................................................................... 100 

A. KESIMPULAN................................................................................ 100 



 
 

x 
 

B. SARAN ........................................................................................... 102 

BAGIAN AKHIR 

DAFTAR RUJUKAN ...................................................................................... 104 

PERNYATAAN KEASLIAN TULISAN......................................................... 108 

LAMPIRAN-LAMPIRAN ............................................................................... 109 

RIWAYAT HIDUP ......................................................................................... 126 

 



 
 

xi 

 

DAFTAR TABEL 

Tabel 1.1: Jumlah Anggota Produk Tabungan Sajadah ......................................... 7 

Tabel 1.2: Perbedaan dan Persamaan Penelitian Terdahulu ................................ 15 

Tabel 3.1: Data Informan ................................................................................... 45 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xii 

 

DAFTAR GAMBAR 

4.1 Struktur KSPP Syariah BMT NU Cabang Larangan Pamekasan ................... 59 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiii 
 

DAFTAR LAMPIRAN 

Lampiran 1: Pedoman Wawancara 

Lampiran 2: Pedoman Observasi 

Lampiran 3: Pedoman Dokumentasi 

Lampiran 4: Data Informan Penelitian 

Lampiran 5: Foto Dokumentasi 

Lampiran 6: Formulir Menjadi Anggota 

Lampiran 7: Brosur Produk di BMT NU 

Lampiran 8: Surat Tugas Pembimbing 

Lampiran 9: Kartu Kegiatan Bimbingan 

Lampiran 10: Surat Permohonan Izin Penelitian 

Lampiran 11: Surat Izin Penelitian dari BMT NU 

Lampiran 12: Surat Keterangan Sudah Melakukan Penelitian 

Lampiran 13: Surat Keterangan Bebas Plagiarism


	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN

