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Perilaku konsumtif cenderung harus mengeluarkan biaya yang lebih tinggi
karena bukan lagi untuk memenuhi kebutuhan saja tetapi lebih mengarah pada
pemenuhan tuntutan Kkeinginan. Sebagaimana yang terjadi pada masyarakat
perantauan di Kabupaten Sampang Kecamatan Karangpenang yang menyatakan
kebutuhan tersiernya lebih besar dari pada kebutuhan primernya sedangkan
skundernya lebih kecil lagi, namun tidak memahami motivasi mereka secara
mendalam apakah barang dan jasa yang mereka peroleh sesuai dengan kebutuhan
atau hanya keinginan yang dinilai sebagai alat pemuas atau untuk menjaga gengsi.
Penelitian mengambil focus penelitian yang pertama, bagaimana perilaku konsumsi
masyarakat perantauan di Karangpenang, yang kedua apa saja faktor yang
mempengaruhi perilaku konsumsi masyarakat perantauan di Karangpenang yang
ketiga, Bagaimana perilaku konsumsi masyarakat perantauan di Karangpenang
perspektif ekonomi Syariah.

Pelaksanaan penelitian ini, peneliti menggunakan pendekatan kualitatif
dengan jenis penelitian deskriptif Penelitian ini tergolong dalam penelitian
lapangan (field research). Adapun teknik pengumpulan data yang di pakai adalah
dengan cara wawancara, dokumentasi dan observasi. Sedangkan teknik analisa data
yang digunakan adalah teknik analisa data kondensasi data.

Hasil penelitian yang diperoleh dapat disimpulkan bahwa masyarakat
perantauan di Karangpenang cenderung adanya pemaksaan diri dalam pembelian
barang-barang, sehingga akan terjadi yang namanya mubadir, yang terlihat dari
pembeliannya. Hal ini menunjukkan faktor kebutuhan bukan menjadi pertimbangan
utama, tetapi pada faktor keinginan, yang menyebabkan tidak seimbangnya antara
kebutuhan primer, sekunder dan tersier. Selain itu, pola piker masyarakat
perantauan di Karangpenang dengan membeli barang atau jasa yang harganya lebih
mahal selalu dipercaya dapat menimbulkan percaya diri yang tinggi di kalangan
masyarakat sosial. Lewat media sosial atau iklan atau beberapa kelompok yang
mempengaruhi  keputusan konsumsi masyarakat perantauan tersebut dalam
membeli produk tertentu.
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Consumptive behavior tends to require higher costs because it is no longer
just to fulfill needs but is more directed towards fulfilling the demands of desires.
As is the case with overseas communities in Sampang Regency, Karangpenang
District, who stated that their tertiary needs were greater than their primary needs
while their secondary needs were even smaller, but did not understand their
motivations in depth, whether the goods and services they obtained were in
accordance with their needs or only desires that were assessed as a means of
satisfaction or to maintain prestige. The research focuses on the first research, what
is the consumption behavior of overseas communities in Karangpenang, the second,
what are the faktors that influence the consumption behavior of overseas
communities in Karangpenang, the third, what is the consumption behavior of
overseas communities in Karangpenang from a Sharia economic perspective.

The location of this research is Karangpenang District, Sampang Regency.
This research is classified as field research which is descriptive qualitative in nature.
Data collection in this research used interview and observation methods. The data
analysis technique used is a qualitative data analysis technique. Interviews were
conducted with ten research subjects selected based on purposive sampling
techniques.

The research results obtained can be concluded that overseas communities in
Karangpenang tend to force themselves in purchasing goods, so that there will be
something called mubadir, which can be seen from their purchases. This shows that
the need faktor is not the main consideration, but the desire faktor, which causes an
imbalance between primary, secondary and tertiary needs. Apart from that, it is
always believed that the mindset of overseas communities in Karangpenang to buy
goods or services that are more expensive can create high self-confidence among
the sosial community. Through sosial media or advertising or several groups that
influence the consumption decisions of overseas people in buying certain products.
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